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Homefront Girl

ntinuing its mission to lend a helping hand to military families,
Homefront Girl is now introducing a lovable and huggable teddy bear
ollection. A portion of the sales of the bears will be donated to Opera-
tion Homefront, which strives to build “strong, stable, and secure” military
families. (www.homefrontgirl.com, www.operationhomefront.net)
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Above and left: Gaby Juergens and her Homefront Girl
brand are setting their sights on the teddy bear arena. The
new collection will continue the core principle of giving back
to the families that give so much.

Princess of
Beverly Hills

e Princess of Beverly Hills line of animals and accessories is
based on a real-life pampered pooch owned by
Stacey Whitmore. e Maltipoo dog
has a loyal following on social media,
with over 250,000 fans following
her adventures and escapades.
Plush versions, lush accessories,
and an array of imaginative toys
are being introduced as part of
Princess’ plan for world domina-
tion — or at least, domination
of collectors’ hearts and minds!
Despite her spoiled, over-the-top
upbringing, the Princess exhibits good
manners and good breeding.
(www.princesso everlyhills.com)

Left: Produced by DEMDACO, '
the plush versions of the

Princess of Beverly Hills are
sumptuous and luxurious.

Right: The real-life Princess of
Beverly Hills is a major player in
the world of social media.

www.teddybearandfriends.com



